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Candidates are required to give their answers in their own words 
as far as practicable. 

(1) CANT ? 

() TPJATO ZTE ATI? 

(S) 7ITTATTD fTEs1 ? 

(5) CATRRi fa ? 

(7) AIDA ATITÍDS aa0 R? 

4) DAGMAR-93 qM TD ? 

Maslow'- TSI TTU7 
() 9A14a T9E 

( es1ATII 

Please Turn Over 
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1. Answer any ten questions 
(a) What is the full form of SWOT(C)? 
(b) What is brand image? 
(c) What is slogan? 
(d) What do you think by target audience? 
(e) What is surrogate advertisement? 
(What is mobile advertising? 
(g)What do you think by story-board? 
(h) Who introduces AIDA-concept? 
) What is the full form of DAGMAR? 
) Give an example of public service advertisement. 

(k) What do you mean by Logo in advertising? ) Mention the name of one Intermational Advertising Agency. 2. Write short notes (any five) 
25 

(a) Maslow's hierarchy model 
(b) Media Planning 

(c) Advertising Campaign 

(d) Advertising Research 

(e) Copy of advertisement 
()Web Advertisement 
(g) Women in advertisement. 
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3. Answer any two questions 
15 (a) Discuss Socio-economic and Cultural effect of advertisement. 
5 (b) Write in detail on Agency-Client relationship in advertising. 

(C) Discuss the steps of an advertising campaign of newly launched cold drinks by a multinational 

company. 15 

(d) What is advertising budget? What are the main issues in setting the budget? Discuss with example. 

5+10 


