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2021

PRINCIPLES OF MARKETING — GENERAL
Second Paper
(C-22-G)
Full Marks : 50

Candidates are required to give their answers in their own words
as far as practicable.
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The figures in the margin indicate full marks.

1. Answer the following questions : 2%5
(a) What do you mean by market segmentation?

(b) What is target market?
Or,
What is market share?
(c) What do you mean by Product Life Cycle (PLC)?

(d) Define logistics management.
Or,
What is marketing research?
(e) What is retailing?
Or,

Mention any two e-retailing organisations.

2. Answer the following questions : 4x4

(a) Explain the ‘societal marketing’ concept.
Or,
“Marketing is something more than selling”— Explain.

(b) Discuss the benefits of market segmentation.

(c) Discuss, in brief, the importance of price in marketing of product.
Or,
Discuss the importance of advertisement in marketing.
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Discuss the importance of public relation in marketing.
Discuss the modern concept of marketing.

Define Branding. Discuss the benefits of branding.
Or,
Define packaging. Discuss the utility of packaging.
State the factors to be considered for selecting the marketing channel.
Or,

Give an idea about MIS (Marketing Information System). Discuss its components.

Write a note on the present position of retailing in India.
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